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print & Creative Advertising profile

Focus: Client Manager

Expertise: Entertainment Industry

Advertising professional with 17-years’ combined background in entertainment advertising (print and Web-based), leveraging creative, analytical, and team leadership skills. Proven record of fostering team cohesion, boosting morale and performance, and capturing million-dollar revenue increases and cost savings. Demonstrated keen ability to deliver high-level products in time-sensitive, deadline-driven environments. Hold Bachelor’s degree in Business/Marketing. Available for travel (less than 20%).

	· Revenue & Profit Margin Growth
	· Project/Resource Management
	· Deadline Management

	· External/Internal Communication
	· Key Account Management/Retention
	· Conflict Resolution

	· Pricing & Contract Negotiations
	· Relationship Development
	· Team Building


Professional Experience

Hines Terry & Associates (THA), Hollywood, CA
10/2000 to Present
Account Supervisor

Recruited by nationwide, $40 million, full-service entertainment advertising, promotion, publicity, and design firm (250 employees across 13 locations) to expand business into web-based revenue-generating avenues while delivering high-quality web and print-based advertising with tight deadlines. Manage all aspects of print production and creative advertising for 20th Century Fox, NewLine Pictures, Metro-Goldwyn-Mayer and Paramount Classics encompassing newspaper, outdoor, brochures, promotional pieces in conjunction with retail outlets, direct marketing pieces, and magazine. Oversee development of 20th Century Fox press kit Web site. Directed creative development and production for online Web banners for Paramount Classics in conjunction with newspaper and magazine campaigns. Manage and motivate staff of 15 production artists, retouchers, and proofreaders.

· Facilitated acquisition of MGM account, representing $1 million in annual revenues.

· Captured 67% increase in billing within last 4 years by adding MGM, Paramount Classics, and the Fox press kit Web site.

· Delivered 400% increase in download activity and 300% increase in 20th Century Fox press kit Web site login activity since its inception (June 2004) and achieved $1+ million revenue increase.

· Achieved 27% reduction in overtime costs during last 3 years despite increase in workload through development and streamlining of Web production process and by turning around working atmosphere and created cohesive environment, resulting in improved staff performance and reduced overtime costs.

· Played key role in successful upgrade of all department work station computers including hardware and software; played pivotal role in research, decision-making, and implementation. Balanced costs with company’s expansion needs following collaboration with purchasing manager and IT department.

Jacobkin & Atsons (now closed), North Hollywood, CA
6/1998 to 10/2000
Account Supervisor/Account Executive

Managed all aspects of print production and creative for 20th Century Fox, 20th Century Fox International and Columbia/TriStar for $20 million entertainment advertising agency with 100 employees and 2 locations. In charge of creative development and production of DreamWorks press kit materials. Oversaw staff of 8 production artists, retouchers, and proofreaders.

· Delivered $1.75 million increase in revenues during tenure while improving higher level of customer satisfaction through motivated staff.

· Boosted productivity and seized 15% reduction in overtime costs.
Education & tECHNICAL sKILLS
B.S. degree in Business, concentration in Marketing, 1990

California Polytechnic University, San Luis Obispo, CA

Proficient in MS Word and Excel; Adobe Illustrator and Photoshop; QuarkXPress.

